
 

 

 
Event Support Application 

 

This application is for consideration for financial support from the Santa Rosa Tourism Business Improvement Area (SRTBIA). 
Only events that produce lodging room nights will be considered for funding. The SRTBIA’s goal is to support events that 
produce a minimum of 100 room nights now or in the future. Application review for SRTBIA support will take place at regularly 
scheduled Board meetings. Please submit completed application to Keith Roberts, City of Santa Rosa, at KRoberts@SRCity.org 
and send a copy to Anne Mitchell, Santa Rosa Convention & Visitors Bureau, at AnneM@VisitSantaRosa.com.

 

Event Details 
Event Name  

Event Date(s)  

Event Description 
 
 

 

Is this a new or returning 
event? 

 

Contact Name, Phone, 
Email & Mailing Address 

 

Legally Responsible 
Organization 

 

Total Event Cost  

Amount Requested   

How Will Funds from 
SRTBIA Be Used? 
 
 

 

 

General Event Information (Please answer all questions fully) 
How many room nights will the event generate?   

Who is the target audience for this event? What is 
the anticipated attendance? 

 

If this is an existing event, how many room nights 
has it produced in the past and what hotels were 
used? 

 



 

 

Have you approached or contracted with any 
hotels for the event for which you are requesting 
support? If so, what hotel(s) and how many room 
nights have you requested? 

 

If you receive event support from the SRTBIA, we 
ask that you exclusively use the Santa Rosa CVB 
services for securing room nights (there is no 
charge for this service). Will you be able to do 
so? If not, why? 

 

Describe the event’s capacity to incubate (Can 
the event grow over the years?). What kind of 
room night growth do you anticipate over the 
years?  

 

How does this event support or re-affirm Santa 
Rosa’s brand? 

 

Describe the community support for this event. 
Include financial and in-kind support. 

 

How will this event be funded in the future?  

Describe the marketing plan for the event. What 
type of exposure will Santa Rosa get? 

 



 

 

Additional information or comments.   

 
Applications will be reviewed and considered only at regularly scheduled SRTBIA board meetings. Please attach any 
other documentation that you fill will be beneficial to the SRTBIA in making its decision regarding funding for this event. All 
events receiving funding are required to meet state, local and federal requirements, including any insurance, licensing, 
permits, certificates, etc.  
  



 

6 West 9th St., Santa Rosa, CA, 95401 

 
 

2014 Summer Nights Santa Rosa Budget 
 
 
 

Overhead $15,500.00 
 

Equipment rentals $20,000.00 
 
Insurance $2500.00 
 
Contract labor $12,000.00 
 
Advertising &Promotions $15,000.00 
 
 
Total event costs $65,00.00 
 
 
 
Sonsorships $10,000.00 
Vendor Rentals $10,000.00 
Beverage sales $65,000.00  
 
 
 
Total Event Income $85,000.00 
 
Savings to next 2015 event $20,00.00 
 
 
 
 
 



Ty Jones, 602 Wilson Street, Santa Rosa, CA 95401 | 707-490-5039 
 

 
 
Qualifications 
 
Creative Director, Designer and Marketer with over 20 years of experience developing 
design & marketing. Expert in concept and strategy development for projects with a 
complex set of needs and execution strategies. Proven ability to motivate and inspire 
creative teams to deliver superb creative work under tight deadlines.  
 
Relevant Experience 
 
Ty Jones & Co. | Principal 
 
Ty Jones & Co. unites a growing contingent of established and up-and-coming 
Sonoma County designers under the association of community. By bringing to the 
forefront Sonoma County’s distinct design culture, Ty Jones & Co. influences the 
discussion taking place around contemporary design. 
 
The one-of-a-kind platform of services brings together a team approach to every 
project that goes beyond simple execution. We reject style boundaries were they 
impinge on livability. We see our purview as the entirety of the lifestyle lead by our 
clients and their communities.  
 
Hand-Car Regatta | Founder & Sponsor Director 
 
• Led creative development and event structure 
 
• Grew initial grant $5,000 in year one into budget of $65,000 for year three 
 
• Managed and mentored a diverse group of artist, makers, event planners, graphic 
designers, production artists and freelancers. 
 
• Responsible for event growth strategy and business plan development 
 
• Developed one of the most successful events in Santa Rosa history, providing an 
artistic outlet for hundreds and direct economic impact for downtown 
 
 



Ty Jones, 602 Wilson Street, Santa Rosa, CA 95401 | 707-490-5039 
 

Art & Design Laboratory | Creative Director & Editor 
 
• Developed full brand identity for New Arts & New Design Journals 
 
• Managed outside content for concise editorial vision  
 
Sites: www.newartsjournal.com & www.newdesignjournal.com 
 
City of Santa Rosa | Special Events & Downtown Marketing 
 
• Provide creative direction and event management for downtown special events 
 
• Lead conception and creative review for online advertising & web development 
 
• Recruited creative talent, supervised outside creative resources 
 
• Presented strategic thinking and creative work for downtown events 
 
• Mentor creation of a new downtown merchant association 
 
Projects: 2010 Downtown Tree Lighting, First Fridays on Fourth, Summer Nights | 
Railroad Square, Downtown Santa Rosa Merchant Association 
 
West End Salon Series | Project Director 
 
• Grew a small, neighborhood meeting into a regular series of events focusing on the 
arts, design, sustainability and downtown issues 
 
• Provided creative vision and direction for the development of the series 
 
 
 
 


	Event Name: Summer Nights Santa Rosa
	Event Dates: Saturday, August 9, 2014
	Event Description: The event is a street festival showcasing the food, art & Music of Santa Rosa; it will take place in Historic Railroad Square.
	Is this a new or returning event: Returning, originally a program of the City
	Contact Name Phone Email  Mailing Address: Ty Jones, 490-5039, ty@tyjonesandco.com
	Legally Responsible Organization: Ty Jones & Co.
	Total Event Cost: $65,000.00
	Amount Requested: $15,000.00
	How Will Funds from SRTBIA Be Used: The funds will be used primarily to advertise the events outside of Santa Rosa; we believe this will benefit Santa Rosa by showcasing it as a location where great art, music, food and spirits are being made.
	How many room nights will the event generate: 150
	Who is the target audience for this event What is the anticipated attendance: Target market, will be people unfamiliar with what Santa Rosahas to offer. We will be using primarily online resources to reach out of city  residents, we find this much more cost effective than print media. Facebook and online ads in the horizon network cities will also be utilized.
	If this is an existing event how many room nights has it produced in the past and what hotels were used: unknown.
	Have you approached or contracted with any hotels for the event for which you are requesting support If so what hotels and how many room nights have you requested: no, we want to work with the Santa Rosa CVB, to create and promote room packages.
	If you receive event support from the SRTBIA we ask that you exclusively use the Santa Rosa CVB services for securing room nights there is no charge for this service Will you be able to do so If not why: Yes,
	Describe the events capacity to incubate Can the event grow over the years What kind of room night growth do you anticipate over the years: First year we expect, 25,000 atendees
	How does this event support or reaffirm Santa Rosas brand: Summer Nights Santa Rosa, will case the city  as a location where great art, music, food and spirits are being made.
	Describe the community support for this event Include financial and inkind support: we have sponsorships in place with Whole Foods, Santa Rosa, Rodney Strong Vineyards and Lagunitas Brewing Company
	How will this event be funded in the future: Through continued sponsorships, Vendor fees and beverage sales.
	Describe the marketing plan for the event What type of exposure will Santa Rosa get: Print ads will be run in local papers, the primary means will be internet ads on Facebook and other media outets in the horizon network of cities
	Additional information or comments: please see attached event budget and attached resumé


