
 

 

 

Event Support Application 
 

This application is for consideration for financial support from the Santa Rosa Tourism Business Improvement Area (SRTBIA). 
Only events that produce lodging room nights will be considered for funding. Application review for SRTBIA support will take 
place at regularly scheduled Board meetings. Please submit completed application to Anne Mitchell, Santa Rosa Convention & 
Visitors Bureau, by email at annem@visitsantarosa.com.  

 

Event Details 

Event Name Amgen Tour of California – 2013 Overall Finish 

Event Date(s) May 19, 2013 

Event Description 
 
 

 The Amgen Tour of California is a sanctioned annual 8-day international 
professional bicycling race that came into existence to great fanfare in 2006.  Within 
three years the race ranked among the top three major cycling events in the world after 
the Tour de France and the Giro d’Italia.    Sonoma County has hosted the Tour every year since its inception, except for 2011, with Santa  
 Sonoma County has hosted the Tour every year since its inception, except for 
2011, with Santa Rosa acting as the host city.  In 2012 Santa Rosa and Sonoma County 
partnered to produce the Tour’s most successful Overall Start to date.  In 2013 Santa 
Rosa and Sonoma County again have the opportunity to partner to host the first ever 
Northern California Overall Finish as the race route reverses direction to run south to 
north.  Santa Rosa’s Local Organizing Committee (LOC) will again be featuring a 
lifestyle festival in downtown Santa Rosa on race day, as well as a number of events and 
activities leading up to the event.  Furthermore, the LOC will again partner with Bike 
Monkey to produce a cycling related destination marketing piece that will be distributed 
throughout California and will be available for download. 
  
 

Is this a new or returning 
event? 

Returning 

Contact Name, Phone & 
Email 

Raissa de la Rosa  /  707-543-3059  /  rdelarosa@srcity.org 

Legally Responsible 
Organization 

City of Santa Rosa 

Total Event Cost $300,000 

Amount Requested  $50,000 

How Will Funds from 
SRTBIA Be Used? 
 
 

The estimated budget for the 2013 Overall Finish is $325,000 broken down as follows:  
Lodging/Meals -  54%, Labor/Equipment/Services – 26%, Marketing/PR/Outreach – 
15%, Events – 4%, and Admin – 1%.  Funds would be used to support general costs 
associated with producing the event as outlined in these areas. 
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General Event Information (Please answer all questions fully) 

How many room nights will the event generate?  Approximately 880 

Who is the target audience for this event? What is 
the anticipated attendance? 

From a marketing standpoint we have found that cycling attracts 
a very similar demographic and from very similar areas nationally 
and internationally as the County’s existing wine tourism.  We   
will continue our efforts to reach the national and international 
travel/tourism writers and gain placement in national travel 
magazines.  We are also specifically targeting paid ads in city 
magazines along the Santa Rosa based Horizon Air corridor.   
 

If this is an existing event, how many room nights 
has it produced in the past? 

Approximately 1,100 

Describe the event’s capacity to incubate (can the 
event grow over the years?).  

Not only have we seen this event grow every year it has been in 
Santa Rosa, but the event has spawned other events that have 
also continued to grow and generate room nights. 

How does this event support or re-affirm Santa 
Rosa’s brand? 

This event has helped to define Santa Rosa’s cycling brand.  As  
the first major event of its kind in years, and the first modern era 
world class international cycling event with access to international 
broadcasts and media machines through AEG, the event has 
elevated Santa Rosa’s outdoor lifestyle destination brand like no 
other. 

Describe the community support for this event. 
Include financial and in-kind support. 

Using our efforts to raise $500,000 for the 2012 event as an 
example, community support for the Tour has been robust.  We 
raised the entire budget through cash and in-kind sponsorships, 
including $120,000 from Levi’s GranFondo, $100,000 from the 
SRTBIA (thank you!), $50,000 from the County of Sonoma, 
$25,000 from The Ratto Group, $20,000 from Codding 
Enterprises/Community Fuels, $35,000 from Whole Foods, and 
up to $10,000 from local businesses such as Sutter Health Care, 
GHD, Brelje and Race, Russian River Brewery, PG&E, and 
many, many more. 

How will this event be funded in the future? We will continue to seek sponsorship funds and in-kind support 
from the community. 



 

 

Describe the marketing plan for the event. What 
type of exposure will Santa Rosa get? 

See attached 

Additional information or comments.   

 
Applications will be reviewed and considered only at regularly scheduled SRTBIA board meetings. Please attach any 
other documentation that you fill will be beneficial to the SRTBIA in making its decision regarding funding for this event. All 
events receiving funding are required to meet state, local and federal requirements, including any insurance, licensing, 
permits, certificates, etc.  

  



 
 

AMGEN Tour of California 
Marketing & Public Relations Report 

Santa Rosa – Overall Start 
May 13, 2012 

 
 
CONTACTS:   

 Raissa de la Rosa, LOC Co‐Chair  |  rdelarosa@srcity.org  |  (707)577‐8674 
 David Guhin, LOC Co‐Chair  |  dguhin@srcity.org  | (707) 543‐4299 

 
 
SANTA ROSA LOC MISSION: 

To produce a world class stage of the Amgen Tour of California that showcases Santa 
Rosa and has a long term positive return on the City’s economy and culture. 

 
 

 

 



MEDIA PARTNERSHIPS: 

We reengaged our enthusiastic local media partners from 2006‐2010 again for 2012. We 
also worked with the Sonoma County Tourism Bureau and local media/PR experts to extend 
our outreach to national media, highlighting the AMGEN Tour of California as a natural fit 
with and extension of our destination brand.  

   
Print  

 Bike Monkey Magazine – Special Tour Edition 
- Full length special Tour edition of quarterly magazine 
- Issue included event schedule, race info (maps/profiles), local rides, sample cycling 

tourist itineraries, resources, infographics, stats, profiles of local team BMC, local ATOC 
history, etc. 

- Issue available via iPhone and iPad ap, as well as in hard copy throughout the area and 
on race day 

- Bike Monkey social media mentions 
 

 

 

 

 

 

 

 

 

 

 Press Democrat  (daily) 
- Special pull‐out section(Sunday edition) 
- Full page ads 
- Featured articles and race information 
- On‐line articles, blog entries and features 
- Press Democrat social media mentions  

 
 
 
 
 
 
 
 
 The Bohemian (weekly) 

- Cover story 
- Featured articles 

 
 

 



Radio  

 Maverick Media  
KFGY – Froggy 92.9 

  KMGG – Magic 97.7   
  KXFX – The Fox 101.7 
  KSRO – News Talk 1350AM 
  KMHX – The Mix 104.1 

Agreement for all stations included: 
- PSA’s, promotional mentions, interviews, on‐line and broadcast spots 
- Live broadcast from the finish by KSRO 
- Promotional booth at finish and Start from Froggy/Mix 

 
 Redwood Empire Stereocasters 

KJZY 93.7 
KZST 100.1 

Agreement for both stations included: 
- Mentions driving traffic to the finish and highlighting local restaurants 
- Interviews and promotional giveaways 

 
 Wine Country Radio  

KRSH – The Krush 95.5 
KBOB – Bob 98.7 
KXTS – Exitos 100.9 
Y100.9 

Agreement for Wine Country Radio included: 
- Amgen Tour of California Kick‐Off Concert in Courthouse Square – featuring 

Carrie Rodriguez with opening band The Whiskey Thieves  
- National Anthem contest via You Tube for the Start  
- National Anthem Contest live at a local restaurant/bar 
- Interviews and other live programming 
- PSA’s and promotional giveaways 

 

          



MEDIA RELEASES: 
 

 
 

 
 



 
 
 

 

 



TOUR RELATED WEBSITES  
 
www.SantaRosa2012.com  
 
www.levisgranfondo.com 
 
www.VisitSantaRosa.com  

 

 



SOCIAL MEDIA 
 

 Facebook:   www.facebook.com/srtoc 
 

 
 

 



SOCIAL MEDIA 
 

 Twitter:   SRTOC 
 

 
 

 
 

 
 
 



OUTREACH:  WEB AND SOCIAL MEDIA 
 

Tour friendly people and organizations with web and social media presence that 
tweeted and re‐tweeted local Tour information include: 
 
 Bike Monkey 
 Levi’s GranFondo 
 Levi Leipheimer 
 Team BMC 
 Team Bissell 
 Santa Rosa Cycling Club 
 Sonoma County Bicycle Coalition 
 Sonoma County Tourism Bureau 
 Santa Rosa Convention & Visitors Bureau 

 
 
OUTREACH:  SPEAKING ENGAGEMENTS 
 

 Rotary – Santa Rosa 
 Rotary – Santa Rosa East 
 Rotary – Santa Rosa West 
 Rotary – Windsor 
 Rotary – Sebastopol 
 Sonoma County Alliance 
 Santa Rosa Executives 
 Santa Rosa City Council 
 Windsor Town Council 
 Chamber of Commerce – Santa Rosa 
 Chamber of Commerce – Windsor 
 Sonoma County Tourism Bureau DOS Meeting 
 Santa Rosa Tourism BIA Board 
 Santa Rosa Management Meeting 
 Good Morning Santa Rosa (regional Chamber event) 
 Sonoma County Bicycle Coalition monthly membership meeting 

 
 



ANCILLARY EVENTS 
 

 

 



 

 

 



 
AEG ASSETS UTILIZED 

 TV and radio commercials 
 poster art 
 banner art  
 print art 
 logos  
 web banners 

 
SPECIAL PROMOTIONAL PARTNERS 

 Santa Rosa Convention & Visitors Bureau: media, staff and VIP gifts 
 Sonoma County Tourism Bureau: media room and PR assistance; media gifts 
 Sonoma County restaurants and wineries: assisted wtih staff and VIP gifts 
 Marmot:  locally branded jackets and bags for LOC and key AEG/Medalist staff 
 Bike Monkey:  locally branded tee shirts 

 
 
 

                     
 
 

 


